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ALETTER
FROM OUR CEO

Dear Valued Partner,

We are thrilled to announce that NXT: The Future of EHS will be
returning to San Diego, California at Paradise Point Resort & Spa
from October 3rd to 4th, 2019. This sponsorship package is a new
addition to our conference, and we are excited to join forces with
other companies who share our mutual mission to eliminate
workplace injuries.

In 2018, NXT: The Future of EHS hosted an intimate group of 60
safety professionals from across North America along with a rich
selection of speakers including: Brandon Schroeder — Believe in Safety,
Lance Briggs — CBS Chicago Sports Analyst and Retired NFL
Linebacker from the Chicago Bears, Ward Metzler — DuPont
Sustainable Solutions, Matthew James — Spark Power, and Steve
Chaplin — EllisDon.

This year, we plan on taking it up a notch. We will once again bring
together an intimate group of customers, prospects, thought leaders,
industry trailblazers, and engaging speakers. Our Safety Excellence
Gala Awards are also back with an addition of the Women in EHS
Award.

NXT: The Future of EHS is an opportunity for you to position your
company in front of an influential and tailored audience made up of
senior executives, decision-makers, trailblazers, and CEOs. | encourage
you to review the details in this package and contact our team with
your questions and submission.

Our Partners are a critical component to NXT: The Future of EHS
and we would feel honored to work alongside you. On behalf of the
entire eCompliance team, | look forward to working together for
another year of safety excellence!

Sincerely,

A

ADRIAN BARTHV

— CEO, ECOMPLIANCE
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TESTIMONIALS

"I got a lot out of the presentations to
take back as practical action items for
our safety program.”

ALEX CHALMERS

— VP, ORG DEVELOPMENT & SAFETY
RUTHERFORD CONTRACTING

"Very good networking opportunity, "I got more out of this conference
coupled with great speakers and than | would have spending three days
plenty to take away." at one of the big national conferences."

NIEMANN SPEARS TOM ANDRZEJEWSKI
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DEMOGRAPHICS
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SPONSORSHIP
TIERS + INFORMATION

Gold

$15,000 USD

4 passes & accommodation for both days
to conference

(Accommodation is 2 nights/person for up to 4
people; not including travel costs; )

EHS Gala Sponsorship + Speaking
Opportunity

Dinner will be listed and titled “as presented by”

Designated speaker will give 10-minute opening
remarks

Booth Presentation

— Innovation Station/TechTable

Sponsor to have a booth space with two
seats and space for pull up banner

Social Media Exposure

Logo placement on social media graphics for
the conference

5 personal social media posts on LinkedIn and
Twitter announcing Platinum sponsorship

Online/Website Branding

Logo to be placed under Platinum sponsor and at
the footer of each page for NXT 2019: The Future

of EHS

Branded Collateral
All printed material to include logo and title as
Platinum Sponsor

Program Booklet to include logo and 150-word
company biography

Swag Bag to include brochure and two extra
items (not including a business card)
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SPONSORSHIP
TIERS + INFORMATION

Silver
$7500 USD

2 passes and accommodation for both days
to conference

(Accommodation is 2 nights/person for up to 2
people; not including travel costs; )

Lunch Sponsorship + Speaking Opportunity

5 minutes before lunch to speak

Logo to be placed on website + brochure announcing
lunch sponsorship

Booth Presentation
— Innovation Station/TechTable

Sponsor to have a booth space with two seats
and space for pull up banner

Social Media Exposure

Logo placement on social media graphics for
the conference

4 personal social media posts on LinkedIn and
Twitter announcing gold sponsorship

Online/Website Branding

Logo to be placed under gold sponsor

Branded Collateral

Brochure to include logo under Gold Sponsor

Swag Bag to include brochure and one extra
item (not including a business card)

Logo on all conference collateral
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SPONSORSHIP
TIERS + INFORMATION

2 passes for both days to conference
Bronze P " Y "

(not including accommodation and travelling costs)

$5,000 USD

Social Media Exposure

3 personal social media posts on LinkedIn and
Twitter announcing silver sponsorship

Breakfast Sponsorship

Logo to be placed on website + brochure
announcing breakfast sponsorship

Online/Website Branding

Logo to be placed under silver sponsor

Branded Collateral

Logo on all conference collateral
Brochure to include logo under Bronze Sponsor

Swag Bag to include brochure
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